
                

                    

         

STATEMENT OF EVIDENCE OF ASHLEY GILLARD-ALLEN

1. Qualifications and Experience

1.1. My name is Ashley Gillard Allen. I am an Architect and a Director of Walker 

Commercial Architects, an architectural design firm based in Auckland. I have held 
this position for 27 years. 

1.2. I hold the qualification of Bachelor of Architecture from the University of Auckland 
(1986) and have been working as a Registered Architect for 27 years. 

1.3. I am a full member of the New Zealand Institute of Architects. 
1.4. I have been directly involved in the conceptual stages of nearly all of Walker 

Commercial Architects work from 1993. 

2. Scope of Evidence

2.1. In this evidence I will: 
2.1.1. Outline the client brief for the new hotel the associated design drivers that 

have influenced this project and our immediate vision for this area. 
2.1.2. Provide background information on into visual effects, shading and urban 

design. 
2.1.3. Set out my concluding Architects Statement 
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 29 Tuwharetoa  Street, Taupo. 



3. Expert Witness Code of Conduct

3.1. I have been provided with a copy of the Code of Conduct for Expert Witnesses 

contained in the Environment Court’s 2014 Practice Note. I have read and agree to 
comply with that Code. This evidence is within my area of expertise, except where I 

state that I am relying upon the specified evidence of another person. I have not 
omitted to consider material facts known to me that might alter or detract from the 

opinions that I express. 

4. Client Brief

4.1. The design brief Walkers received was from Cypress Capital Ltd. and from an 
established New Zealand owned hotel group. I address the key points of the brief 

design below. 
4.2. The ground floor must provide retail with the main foyer to the hotel, and a positive 

public through site link. 
4.3. For efficiency of running a hotel, and expected market the hotel should have 

between 80 and 100 rooms on the upper floors above ground level, adequate back 
of house facilities, parking in the basement , and a showcase roof with high quality  

public facilities. 
4.4. The new building should stand proud and have a modern New Zealand feel, and 

use of resilient natural New Zealand materials where possible both internally and 
externally. 

4.5. The building should be durable and suitable for long-term use as a hotel, and it 
needs to hold this high value and quality presence in Taupo for many decades 

while the Taupo central area continues to be developed. 

5. Design Drivers and vision

5.1. Below I briefly comment on the design drivers arising from the client brief before 
setting out the vision for the hotel. 

5.2. A  major part of our design is emphasising this through site link from the lake to the 
centre of the town with a generous link that has high visibility and natural light 

allowing direct vision up to the sky. (Appendix GA 005a) 
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5.3. The orientation and height of the building is to accommodate the threshold 80 plus 

rooms, the design has 86 rooms providing a combination of protected sunny urban 
outlook room’s, and the other rooms gain great outlook to the mountains and lake. 

The rooftop facilities stretch to both aspects with a minor enclosed area for weather 
protection. Glass bottom pool and a spa area also follows a north-south orientation. 

( Appendix A  GA 007, GA 004 ) 
5.4. Service and vehicle access are from the south only via service lane, parking is out 

of public sight underground. 
5.5. The desire for the use of natural New Zealand materials has created three main 

material elements. Local split stone for the main entrance and internal spine wall 
along the through site link. Local timber for a high percentage of ceilings and 

feature walls, including the main street canopy. The intention is to use a lightweight 
concrete with local pumice added for the cladding panels. Other New Zealand 

influences in the building are the sun shades which are shaped and perforated in 
an attempt to recreate the effect of dappled light as seen in our native bush. 

5.6. This hotel development has been designed to interface with a potential public 
space directly to the north, with changes in the street architecture to create a more 

pedestrian-friendly space and a much needed urban centre to Taupo’s commercial 
area. ( Appendix GA 001) 

5.7. Our immediate vision for Taupo is this building will help foster a vibrant heart, 

provide appropriate facilities for local and tourist alike. The notion of an enhanced 
public space directly to the north can be immediate and can further develop with 

proposed council and other developments. This centre or heart to the urban Taupo 
may only be an interim space until major master planning has determined the future 

long-term vision for Taupo commercial public space. 

6. Design Philosophy 

6.1. My personal design philosophy and the direction my practice Walker Commercial 

Architects are aligned. I believe buildings should not only honestly house the 
activities intended but also be uplifting. As with art, it is difficult to please everyone, 

but I would rather have architecture people loved or hated than just see highly 
compromised unemotional, bland structures in the landscape. Our intention is to 

create honest forms for the activities they hold within, a good use of local materials 
where appropriate, a overall simple elegance, a structure that is of its era and in 
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this particular case one which is proud to be a landmark building in such a unique 

New Zealand town. 

7. Visual Effects 

7.1. The hotel will be a landmark building in the Taupo Commercial district. Landmark 
buildings in history are often larger than the surrounding buildings and generally are of 

a higher quality, often public in nature and buildings that reflect the community. Taupo 
has over time become a great place to visit, and tourism has become a corner stone 

of the area. This new hotel will provide tourists and the local population with a building 
that is world class. and an  authentic landmark in a town where tourism has had a 
long historic presence and will continue to do so. 

7.2. The height and quality are above the immediate neighbouring buildings. This is a 
function of the number of rooms needed for the long term viability of a 4 to 5 star 
hotel, and to provide the observation roof top deck with its public entertainment 

facilities to ensure outstanding views of the lake and general scenery.I also feel the 
height is appropriate to signal a potential town nodal point with this new improved 
public street scape, and with it a collection of cafes, restaurants/bars and key retail 

outlets. 
7.3. The visual effects imagery depicts this proud proposed landmark building at 

Tuwharetoa Street. Resource consent documents of this hotel have been done 

through the use of a digital 3D model of the proposed hotel and a corresponding 
digital 3D model of the Taupo town centre, which includes the terrain, contours and 
the approximate building mass and heights of surrounding buildings. 

7.4. There are three sections of Visual effects imagery that were done at different times of 
the year, the details of these as follows: 
Visual Effects 1 - 4 were taken on a 50mm lens in December 2017 around 4-6pm.  

Visual Effects 5 - 9 were all 3 x 50mm lens photos stitched together, with the 
exemption of Visual Effects 5 (Viewpoint 18) which was taken with a 35mm lens as a 

single shot. These were taken in May 2018 in the afternoon between 12pm - 4pm.  

Visual Effects 10 - 14 were taken with a 35mm lens with a crop sensor to get a similar 

effect as a 50mm lens, in an expansive format. Due to the expansive view of the 
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photo, similar to a panoramic, there is some slight distortion of perspective and scale. 

These were taken in October 2018 between 4-5pm. 
7.5. The hotel lighting and shading have been determined by the time of day and date the 

corresponding photograph was taken, and rendering the model with correct time and 

date parameters to match the image. In some instances where the photos have been 
taken in overcast weather, the time and date will match but we have reduced the 
harshness of the shadows to reflect an overcast environment on the digital render.  

7.6. We have determined the scale, size and location of the hotel building through the use 
of the image’s perspective in relation to its surroundings and through the CAD model. 
i.e aligning with the vanishing points of the photograph and ensuring that the hotel is 

montaged into the photo and is aligning with the photo’s VP’s. We also use this 
method to scale the hotel size in comparison to the scale of the surrounding buildings’ 
in each photograph. For example, if the adjacent buildings are in the picture, we use 

those as a basis for scaling the hotel as we can more accurately align certain levels of 
an existing measured building to the hotels levels. 

7.7. We have modelled almost all of the Taupo town centre terrain and a large portion of its 

buildings. The terrain has been accurately modelled from the contours provided by the 
Taupo GIS mapping  tools. This information can also be seen in our longitudinal 
sections of the Taupo centre in relation to the hotel proposal. The buildings for the 

most part have been estimated in size by eye, with the exception of the farmers and 
Vine building which we have scaled off original construction drawings. For almost all of 
the visual effect images, we have used the digital model of the town centre to 

determine the proposed hotel’s size and location, in conjunction with scaling and 
aligning with the existing buildings in the photos. For the images taken from the 

outskirts of town or neighbouring residential areas, we have scaled the hotel building in 
relation to some of the taller/more recognisable buildings in Taupo such as the Base 
Hostel, also on Tuwharetoa St, Pak’n Save, various hotels/motels on Lake Terrace, 

and other taller buildings within the central area. 
7.8. In addition to the mentioned methods of locating and sizing the proposed hotel in its 

existing surroundings, for some of the photos taken on the town centre’s periphery or 

slightly beyond, we used an aerial map of the town to project and locate the hotel 
within the viewpoint image. This was done by aligning certain surrounding elements 
such as a neighbouring building corners, with the location of that building in aerial 

view, so we could project where the hotel would be in relation to the marked building. 
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8. Shading Effects 

8.1. The hotel proposal’s shading diagrams have been obtained from an accurate 3D digital 
model of the hotel and its existing surroundings. The parameters for the building’s 

orientation, geolocation and time zone have all been entered into the digital 
architectural software and therefore accurately represents the potential daylighting 
effects this proposal may have on its surroundings. The times of day that were shown 

- 9am, 11am and 2pm in the Autumn and Spring’s equinoxes and Summer and Winter 
solstices’ have been done to New Zealand standard time and daylight saving time 
when applicable. These shadow diagrams extracted from the digital model are then 

overlaid onto an aerial image of the town centre, making a legible montage image of 
the shading effects of both the existing building conditions, the hotel proposal and a 
compliant three-level building. This 15m represents a good quality three story structure 

with pitched roof. 
8.2. An appendix from Auckland’s unitary plan is a good example of where it shows the 

rules for sunlight/daylight access for public areas in the city centre. Most of them have 

specific sunlight requirements from 11am-2pm, or similar times, which we have used 
as a precedent for the Hotel proposal. Those times were used because that is when 
those areas are most used, and similar can be applied to Taupo’s town centre - lunch 

time would likely be busiest, when people are out and about, having lunch, coffee etc. 
outside in the sun. The 9am time was requested by council to show the hotel’s 
potential effects on shading the nearby roads in the morning where there may be ice 

on the roads. 

9. Urban Design 

9.1. Taupo has an eclectic range of building types ranging from established well designed 
and constructed buildings to light weight temporary like structures just for the moment. 
This is often seen as a trademark of developing New Zealand towns and that this 

variety is part of the expected urban fabric. This hotel is definitely a building designed 
for the long term, it is in a similar status as the original banks or churches in early 
towns, a sign of confidence for the future and a permanence and strength of character 

in the urban centre. 
Considerable attention was made to create active frontages, for the main street, 
through site link, service lane and even activities seen in the greater Taupo commercial 
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area, with the building’s outdoor roof top bar/restaurant/cafe and the glass edge 

swimming pool that straddles across the entry and through site link. 
This new hotel is deliberately avoiding the grand wedding cake effect of a fully stepping 
down building, instead the building formally addresses the street helping form a strong 

sense of a containment and space. ( Appendix GA 055 ) 
The street frontage to the hotel is deliberately broken up in rhythm and in materiality 
giving an effect of two to three buildings on the one site, like buildings on narrower lots. 

This effect is also read on the roof top the “fifth elevation”. 
The through site link is a key urban element. It is intended to be like a high quality 
street, an extension of Tuwharetoa street’s public pedestrian edge. This area would 

have high level natural and artificial lighting to provide a pleasant  link right past the 
hotel lobby and would be open at all times. Our intention is  a blurring of edge between 
street, through site link and the retail, imagining most of the new retail would be cafes 

or similar which can spill into this new public arena. In the future we would like to see a 
major part of Tuwharetoa Street becoming shared car and pedestrian zone, with the 
potential of a landscaped public square. This would dove tail into these cafes and 

provide a further future enhanced public space. 
As mentioned earlier a diversity and richness in the urban and natural fabric of Taupo 
has been introduced in to the building through a variety of forms and materials. The 

building forms a modern architecture language we feel speaks of Taupo, a urban style 
that would not fit well in Dallas, Maimi or Rome but one that is honestly New Zealand 
Taupo 2020. 

On the grand urban landscape this hotel will be noticeable especially from the park and 

Tuwharetoa street itself. It is intended to be a positive piece of architecture, and a 
catalyst for future high quality buildings and high spend tourists to visit Taupo. We 
believe the architecture and urban scale we believe is appropriate and required to help 

set the tone for Taupo’s public urban centre to be a highly desirable and memorable 
place. 
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10.Architects Statement

A new focal point for the centre of Taupo township, this hotel design materialises 
the natural beauty of the greater Taupo region through its architecture and use of 
materials, whilst preserving the care-free kiwi culture of this township and beyond. 
The ground level contributes to the pedestrian-friendly nature of the Taupo urban 
environment and Tauwharetoa street. The architectural form magnifies the link from 
the lake to the township, within effect a giant crack in the built form allowing direct 
sunlight and sky vistas through the building. A clear glass swimming pool sits on 
top of this fissure, providing dramatic theatre, both day and night, high up above 
the entrance like a captured slice of the lake itself. This visual and physical access 
to the lakefront contributes not only to the feel of the building but also to the visual 
and physical accessibility from Tuwharetoa Street to the lakefront.  

This and the rooftop area are designed in consideration of both the hotel guests 
and the local residents, with the ground floor retail spilling out onto the atrium and 
the street, while the rooftop provides entertainment facilities with unprecedented 
views of Lake Taupo. This landscaped roof is influenced by the archetypal luxury 
yacht, with its gracious curved lines and timber infill flooring. This rooftop area 
provides the experience of almost floating on the lake itself. Once in the swimming 
pool, you can experience the unprecedented lake views, the nautical ambience of 
the entertainment facilities, and even look straight down onto the people in the 
through site atrium below. 

The colour and material palette for this building design are heavily influenced by 
the assortment of different landscapes and subsequent materials in the greater 
Taupo landscape. From exotic pine plantations to native forests, volcanic basalt, 
geothermal regions and a vast blue caldera-forming Lake Taupo. This contrast of 
the rugged stone and the warm tactile nature of the forest and foreshore is 
represented through the material and colour palette of the hotel. This includes a 
rugged basalt wall that runs the length of the atrium, punctuated with very fine 
bridges linking you to the hotel rooms beyond, creating almost a mountain cliff like 
experience. Locally sourced pine timber used in the wall features, ceilings, soffits 
and furniture where possible, providing a contrasting friendly warmth and domestic 
like intimacy. Lightweight concrete mixed with local pumice that creates an outer 
shell encompassing the hotel rooms. The rooftop area is landscaped with native 
vegetation that emulates the plants growing on the rock faces around the lake.  

The facade is designed to help reduce the bulk of the building, yet still provide a 
quality clean bold form that is memorable and appropriate for a Taupo landmark 
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